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News Release

Alba Communications is 30th Investment for The Capital Fund

Leading Specialist Production Company set to Expand

Alba Communications Ltd, a production company specialising in historical, factual,
musical and children’s programmes for global television and video markets, has
raised £250,000 from The Capital Fund, a £50 million venture capital fund. This
deal marks the Fund’s 30th investment in fast-growth companies in Greater
London. Alba will use part of the funding to expand into the fast-growing DVD
market, and has created an Alba Home Vision division that is set to release a range
of unique DVD titles, including “The Military History Collection”, the most
comprehensive series ever produced on the history of 20th Century warfare, and
“The Tribute Series”, featuring rare footage and audio tracks from artists such as
Status Quo, Thin Lizzy, Joan Baez and Mark Knopfler.

Alba Communications was founded in 1999 by Ken Maliphant, a former Director of
Polygram Records and Head of Video at Thames Television, where he pioneered
the video cassette and achieved success with “The World at War” series.
Headquartered in London, with offices in New York, Alba is now a leading supplier
of high quality original content to broadcasters such as PBS in the US, cable
channels including Discovery UK/Europe and the A&E Network in the US, and a
network of television and DVD/video distributors in 46 countries.

Alba’s latest commissions for US-based TV networks include a two-part special,
“Saddam and the Third Reich”, and four further military aircraft documentaries for
the History Channel, while a 13 part series, “The Diabolicals”, is in pre-production.
The company has also recently produced a double DVD with Warner Music
International to mark the 40th anniversary of Status Quo, now at No 3 in the
charts.

Alba is particularly renowned for its military history programme production and
owns an archive of over 200 hours of original footage, providing a huge cost
advantage in production budgets as archive footage is both rare and expensive.

Ken Maliphant, Founder & Managing Director of Alba, said: “The initial round of
financing for Alba Communications is the start of a strategic programme of
development and expansion for the company. There is a worldwide market for
military history, which is our main target audience, and there is a huge increase in
demand for DVD, with sales totalling £1.9 billion in 2003. DVDs now represent
66% of annual video sales in the UK, and the demand for specialist interest is also
rising. We believe that we can fill the gap in the market for quality and value for
money special interest programmes and we have several exciting new productions
in progress, which lend themselves perfectly to the DVD format.

The Capital Fund is managed by YFM Venture Finance Limited. YFM Venture Finance is authorised and
regulated by the Financial Services Authority and is part of the YFM Group.
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These range from our latest release, “21st Century War Machines”, a documentary series featuring the latest
developments in modern warfare and real-life combat experiences, and “The Military History Collection”, a
comprehensive library of films and documentaries using our unique and extensive archive, to our “Tribute Series”
devoted to artists that have made a lasting impression on the world of contemporary music.”

Mr Maliphant commented on The Capital Fund: “The Capital Fund has provided us with the resources we need to
exploit our intellectual property, and to capitalise on the substantial opportunities available in the growing
specialist DVD market. The Fund’s experience of dealing with growing SMEs was evident throughout the
fundraising process, and Helen Reynolds, their Investment Manager, ensured that our first institutional funding
round was constructive and progressed smoothly.”

The Capital Fund’s Investment Manager, Helen Reynolds, said: “Alba Communications is an exciting company
with a proven expertise in executive production of specialist programmes, particularly in the military history
programming market, which they have made their own. The management team benefits from highly experienced
and creative broadcast professionals who have built relationships with key decision makers at important networks,
and have an in-depth knowledge of the European and US markets. Alba has the potential to benefit significantly
from the rapid growth of the DVD market and we wish the management team every success with their plans.”
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Alba Communications Ltd, a production company specialising in historical, factual, musical and children’s programmes for global television and video markets, has raised £250,000 from The Capital Fund, a £50 million venture capital fund.  This deal marks the Fund’s 30th investment in fast-growth companies in Greater London.  Alba will use part of the funding to expand into the fast-growing DVD market, and has created an Alba Home Vision division that is set to release a range of unique DVD titles, including “The Military History Collection”, the most comprehensive series ever produced on the history of 20th Century warfare, and “The Tribute Series”, featuring rare footage and audio tracks from artists such as Status Quo, Thin Lizzy, Joan Baez and Mark Knopfler.

Alba Communications was founded in 1999 by Ken Maliphant, a former Director of Polygram Records and Head of Video at Thames Television, where he pioneered the video cassette and achieved success with “The World at War” series.  Headquartered in London, with offices in New York, Alba is now a leading supplier of high quality original content to broadcasters such as PBS in the US, cable channels including Discovery UK/Europe and the A&E Network in the US, and a network of television and DVD/video distributors in 46 countries.

Alba’s latest commissions for US-based TV networks include a two-part special, “Saddam and the Third Reich”, and four further military aircraft documentaries for the History Channel, while a 13 part series, “The Diabolicals”, is in pre-production.
The company has also recently produced a double DVD with Warner Music International to mark the 40th anniversary of Status Quo, now at No 3 in the charts.  

Alba is particularly renowned for its military history programme production and owns an archive of over 200 hours of original footage, providing a huge cost advantage in production budgets as archive footage is both rare and expensive. 

Ken Maliphant, Founder & Managing Director of Alba, said: “The initial round of financing for Alba Communications is the start of a strategic programme of development and expansion for the company.  There is a worldwide market for military history, which is our main target audience, and there is a huge increase in demand for DVD, with sales totalling £1.9 billion in 2003.  DVDs now represent 66% of annual video sales in the UK, and the demand for specialist interest is also rising.  We believe that we can fill the gap in the market for quality and value for money special interest programmes and we have several exciting new productions in progress, which lend themselves perfectly to the DVD format.
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Mr Maliphant commented on The Capital Fund: “The Capital Fund has provided us with the resources we need to exploit our intellectual property, and to capitalise on the substantial opportunities available in the growing specialist DVD market.  The Fund’s experience of dealing with growing SMEs was evident throughout the fundraising process, and Helen Reynolds, their Investment Manager, ensured that our first institutional funding round was constructive and progressed smoothly.”

The Capital Fund’s Investment Manager, Helen Reynolds, said: “Alba Communications is an exciting company with a proven expertise in executive production of specialist programmes, particularly in the military history programming market, which they have made their own.  The management team benefits from highly experienced and creative broadcast professionals who have built relationships with key decision makers at important networks, and have an in-depth knowledge of the European and US markets.  Alba has the potential to benefit significantly from the rapid growth of the DVD market and we wish the management team every success with their plans.”
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